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Abstract

Since the 18th National Congress of the Communist Party of China, the Chinese government has
attached importance to the development of the digital economy and encouraged women to start
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e-commerce businesses. This paper adopts the method of quantitative research to analyze the cur-
rent situation of female e-commerce entrepreneurship and the impact of e-commerce entrepre-
neurship on women’s economic empowerment. It was found that e-commerce entrepreneurship
not only brings economic empowerment to women, but also has a positive impact on psychology,
family status, family relationships and social relations. In the process of e-commerce entrepreneur-
ship, women have problems such as difficulty in obtaining capital, less training, small traffic, ho-
mogeneous products, long time to make profits, and heavy burden of care. This article puts for-
ward suggestions such as broadening financing channels, strengthening the training of women’s
e-commerce entrepreneurship, increasing the flow support for e-commerce entrepreneurs, devel-
oping special products, encouraging men and women to participate in housework, and improving
the employment environment for women.
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Table 1. Basic information of the samples

1L BANEKER

REFAR & Z Horb
30 LAF 61.8%
EW 31~40 34.6%
41 KUk 3.6%
Y K LLR 15.7%
B e 10.1%
ZHERE N
Kz 71.9%
fifi K Bk 2.3%
0 6.8%
1 54.9%
FKBZTHE
2 31.5%
3 ELE 6.8%
0~1 33.3%
HTAE R 2~10 48.2%
11 KLl E 18.5%
2.2. GliFR
Table 2. Entrepreneurship situation of the samples
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e 14.6%
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1000 o % LA & 46.3%
INF 1 N 3.4%
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NZS 69.7%
R AL 2
4R 30.3%
HRA L HF 3.4%
ELYN e NS HBAr S HF 23.6%
R 73%
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Figure 1. Psychological changes after e-commerce entrepreneurship
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Figure 2. Social network before and after e-commerce entrepreneurship (0 represents a narrow
social network, 100 represents a wide social network)
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Figure 3. Female e-commerce entrepreneurs met in the process of e-commerce entrepreneurship
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Figure 4. Help from other female e-commerce entrepreneurs met
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Figure 5. Impact of income from e-commerce entrepreneurship on family well-being
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Table 3. Family status before and after e-commerce entrepreneurship
(0 represents low status, 100 represents high status)
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Figure 6. Changes in e-commerce entrepreneurship
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Table 4. Descriptive statistics on difficulties encountered during the process of entrepreneurship
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