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Abstract

There are numerous cultural resources in Changzhou, such as 5A scenic spots, ancient architectural
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sites and national intangible cultural heritages. The quality of cultural tourism resources in Chang-
zhou is high, but the depth of cultural excavation is not yet enough. The specificity and individuality
are also not clear enough. There is homogeneous competition between Changzhou and surrounding
cities. Under the background of culture and tourism integration, the transformation and upgrading
from the stage of sightseeing tourism to the stage of leisure experience is what the market demands,
which is also the urgent demand for Changzhou to build a star city in tourism. By systematically
sorting out the basic situation of the development of local culture and tourism resources in Chang-
zhou and combining with the results of questionnaire survey, it can be found that strengthening
publicity and marketing and innovating marketing system are highly feasible solutions.
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Figure 1. The experience of Changzhou’s historical and cultural heritage
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