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Abstract

With the increasing popularity of short videos, telling Chinese stories well through short videos
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has become an important means. This article analyzes the advantages of short videos in cross-cultural
communication and the dissemination strategies of Guizhou Miao embroidery short videos on the
YouTube platform. It proposes three suggestions on how to use short videos to tell Chinese stories
well from a cross-cultural communication perspective, aiming to provide reference for video cre-
ators to use short videos to tell Chinese stories well.
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