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Abstract

Based on the current situation of Shangwang Village in Shaoxing City through field research and
literature research, this paper is committed to building Shangwang Village into a comprehensive
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tourism base rich in ancient village culture, carrying out product design, publicity and packaging,
and cooperation links for its industry, considering from multiple angles, creating thematic char-
acteristics, and re-designing the village logo to inject new vitality into the village and help rural
revitalization. This article is of great value and significance to rebuild the value identity of local
culture, promote local culture to inherit the “context” of local culture through the road of “cultural
and travel integration”, realize the integration of modernity based on local culture tradition, and
re-establish the local culture in the revitalization of rural areas and the prosperity of national
culture.
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Figure 1. LOGO design of Shangwang Village
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Figure 2. “Four Seasons Spring” product design drawing
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Figure 3. “Ink Bamboo Tea” product design drawing
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Figure 4. “Da Niang Ah Cake” product design drawing
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Figure 5. Design drawing of cultural and
creative products
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