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Abstract

By studying and analyzing NFT art, this study explores the value of NFT digital collections based on
zodiac factors. Starting from the visual image and semantic dimensions, a hierarchical analysis is
conducted on the data obtained from the survey of zodiac factors, using image design research me-
thods. I have extracted and transformed the genetic symbols of Chinese zodiac culture, and reorga-
nized the obtained data content into different intention categories to complete the research on cul-
tural system construction. This has provided direction and guidance for the dissemination of Chinese
zodiac culture and an innovative cultural inheritance and innovation system for traditional culture.
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Figure 1. Meaning map of zodiac factor characteristics
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Figure 2. Design elements
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Figure 3. Diagram of image recombination
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Figure 4. Zodiac rat design
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Figure 5. Design of bull roll candy for the twelve zodiac signs
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