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Abstract

As a new service method for women’s wear display, shopping guide, consultation and replying
with the help of live broadcasting technology and Internet platform, live marketing of women'’s
wear has basically become one of the effective means to solve the current sales problem of wom-
en’s wear and promote female consumption. Compared with the traditional marketing model, it is
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virtual, interactive, intuitive and other characteristics, adapt to the public thinking and habits,
sales performance is better, the advantage is more prominent, for women’s online sales has
brought new opportunities. However, due to the influence of ability of anchors, selection, price,
after-sales service, logistics and distribution services, women’s live marketing has been hindered
in the sales process, and there is still a huge space for exploration. In order to obtain more ideal
sales revenue of women'’s live broadcast, starting from the background analysis of Taobao wom-
en’s live broadcast marketing, this paper expounds the current form of women'’s live broadcast
communication and the reasons for choosing Taobao platform for live broadcast, clarifies the ba-
sic trend of live broadcast marketing, and exploring the innovation path of Taobao women'’s live
broadcast marketing model.
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