Modern Management IAUEH, 2022, 12(11), 1522-1527 Hans )0
Published Online November 2022 in Hans. http://www.hanspub.org/journal/mm
https://doi.org/10.12677/mm.2022.1211198

FreER Bl R R BER

%2%A
TR, W

Woks . 20224F10H 140 FHEM: 20224F10H25H; &4 H: 20224F11H21H

G2

PR AR R REIF S 1, AT HETERRM T AT BIEER .. BT HFER MR RE
AR, FEMML RS EE T HIEFAEE — 8 SREEREEKINRAE, MBI EEN
AR AL T R B T AR, T AEEBR. Akt TES MR REEEAS, T8
AREEH CHR OB ASCE IS HTER A i B S EE K BUREEAT T 247,  FERT e Al it
TR BERE T8I FraEm I SR E BT ISl R R R R AR R REBS LM
REPS, AL REERERAND; i RFKMVFBRMEVASTAELSR; &EEENITE
k.

K
FrEER, SRR, Wik

Research on the Enterprises Brand Image
Shaping of New Guangxi

Yunyue Wu

Nanning University, Nanning Guangxi

Received: Oct. 14™, 2022; accepted: Oct. 25", 2022; published: Nov. 21%, 2022

Abstract

As a new force in Guangxi’s commercial development, new Guangxi enterprises have played an
important role in Guangxi’s economic development. As the development of new Guangxi enter-
prises is not mature, there are still some problems in brand image building: insufficient under-
standing of brand image building, insufficient understanding of brand image shaping in the era of
mobile Internet, insufficient knowledge of entrepreneur image, corporate social responsibility
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and brand image building, and no way to find its own characteristics. This paper analyzes the cur-
rent situation of brand image shaping and proposes suggestions for brand image shaping of en-
terprises in new Guangxi. New Guangxi enterprises should carry out the construction of CIS enter-
prise brand image setting system as early as possible, give full play to the advantages of the mobile
Internet era to make the enterprise brand image more deeply rooted in people’s hearts and shape
a good entrepreneurial image and enterprise social responsibility image. Brand shaping should
create Guangxi characteristics.
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