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Abstract

After the concept of “theme publishing” was put forward in 2003, domestic scholars have been
deepening their research on it, and the “going out” of theme publishing has become a new pers-
pective for research and practice, and the work of “going out” of China’s theme publishing has
made good achievements in the past years. In the past years, China’s theme publication “going out”
work has made good achievements. This paper discusses and summarizes some deficiencies in
the process of “going out” by sorting out the development status of China’s thematic publica-
tions, and then thinks about the development path and response to the thematic publications’
“going out”.
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Figure 1. The number of thematic publications “going out” in China during 2014~2022
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