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Abstract

On March 21, 2022, China Eastern Airlines MU5735 crashed in the mountains near Shentang Table,
Mo Pai Village, Wuzhou County, Guangxi. After the accident, rumors emerged on the Internet target-
ing the cause of the incident, the course of the events, the operation of China Eastern Airlines, and
the flight crew, while some self-media and enterprises used hotspots to market the disaster and earn
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traffic. In this paper, in order to study the public opinion guidance strategies for such major emer-
gencies, the content analysis method, text analysis method, and case study method were used to ana-
lyze the public opinion guidance behaviors of official agencies, mainstream media and aviation pro-
fessional self-media, and the effective public opinion guidance strategies adopted by the three in
response to the event were derived, with a view to providing references for the public opinion guid-
ance methods for similar major emergencies.
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Figure 1. Weibo release trend map of the incident by Xinhua News Agency
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Figure 2. Forms of Xinhua News Agency’s report on the incident
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Figure 3. Sources of Xinhua News Agency’s report on the incident
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Figure 4. Trends in the coverage of the incident by the Paper News
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Figure 5. Forms of Paper News’s report on the incident
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Figure 6. Extent of originality of the report on the incident by the Paper News
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Table 4. Self-media public opinion guidance situation
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