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Abstract

Creativity is the ability to produce novel and unique products or ideas with social value and ap-
plicability in a given social context, and it is an important part of human life and is considered a
key factor in the progress of civilization. The core of creativity is creative thinking, and in order to
cultivate creative talents that meet the needs of social development, researchers at home and
abroad have conducted research on the topic of creative thinking and have achieved remarkable
results. However, conducting creativity-related research requires accurate and effective creative
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thinking measurement methods, so it is necessary to provide suggestions for future research and
practice by enumerating and comparing creative thinking measurement methods. Firstly, we will
clarify the nature of creative thinking, which is the basis for our creative thinking assessment re-
search. Secondly, we will summarize creative thinking assessment methods and tools at home and
abroad, and look forward to the global development trend of assessment and practice, so as to
provide some references for creative thinking research and creative talent cultivation in China.
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BIE S NRATE I B AR o, SO B R 3R [ 1] B, AL THRIRIEH, 6]
18 772 NMITHE S DY IR Tl s U D BT 75 1+ K L B R — (2] I ) A 0 A2 )0 1 B 4
(Creative Thinking) [3], B B 4E & RIECIERE 1. FRENE MR e IR . Bl BN
FE 2GS TT TR 5 BAT BN, DR O B A AU R T 8 25 4 AR AT ST GG v AR AT PPl AN
PR T 1], EAMEZT b, Qs B EE RS TR AR AR O H o) i I f i 2 28 O E 2
PERT: fEARZ b, O L A R 78 A2 AL 2 T 5 BRI EAL . E4b 221
GG YR RT DU ROET RS RN SR AR R . A TSR AR S AL R R R SR aE YA,
[ 4 4123 B e i 1 B AR TF R W 9, EZ T HHUSE T RE IR . DU SRR 1 00 1t B i i
NS BT 0 B B, TR g e SR A R RS AR DU VT2 X — S 5T REAE R SIS AN T M R B A, H E TX 61
TR LR VP R FAR G 5/ o AR SO B 0 SRS QI PR R AR, IR BRATTEEAT O P R VR A
3Eat . Hk, BgiEAAMLEN BNk THE, RBEERNFSSCEAEEE, NRENL
IR RYERT TR QG N A RS Rt — 252,

2. SlEMBERNARIRR

CONEMERAE AT A? 7 RIRATEREAT GE M BRIV AT e R R B R (4], 8T A i
AT, AFESIREEAFERE XL[5], BIPLEZEAR, Qa4 2R E4EML 5, Lh Guilford [6]
TERZRIRIARE, St TR I “ =4egs iy, IR eE B 4E S kBRI G B4eH e, 2
THEMG—, HAEOURSE SR O B, TR A B AR E A TR E AL, {E BT
RS DK B3 P R i —AME B TR RE, & Sternberg [ 7165 83 M 6138 M B4k A gD, 44 .
FEAC R, AR P AMA TR R PTG RAE . B R B AW T E R, A B
PEfROR A RS TN, NG E4ERIE T B IR S BRI I, ZARKEHEERMANIET
RSERR b — Mo AR B e 2 1) 07 Aok 3Rk B B TR IREE @

R B 22 DO QG PE B 4E I AR PR B — AN B BOg O AR (8], AN [ O B 2 SR AR SR
B 1 B 4E AL HE N & 4% (preparation) . &l (incubation). B Bfi(illumination). %6 1iF (verification) P4 /i
BRRIERIS AR A, Z AR HAG T V2 RS 43[9]; 10 Osbern [10]7E BbFE Al b 4T T — 2B ignth, Kelig
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B TR Nk T HEGER . o EE . MBI, B, ZZETNEMGIE-BP B RIEZ#H
] BB ARG ARHE AT OIS R AT B4, R AE T B AE L NI R0 . 5t n] A
AEE . BElR. SUEAAIG AN TLABr B (1], B R i b A0 i Ao 28 e 22 3 A K

Guilford [6]82H T “® N =HE45 MR, =HENRIEA R BAIE. =14, FA4EENE
EENERER, Kb, BARLERRARRE NS RE, lk. ieie. BB REUS4E. PR
Yl AN M S GE R R AR SR E o 1 R RS AE R R & M g —, HR R sUR4E S5 i A,
Bt ARk, MEsvE =N ERERF AL 72 R BUB RN =R, BAERIR B VR 4R 1 IR E
I 1] A AR ARVE BRI 22 20, YRS R I 2 Fa e g [ R 4R S5, 7 AR I B TS I RE )
Rtk e e A AE S OOR T, B # 8t Torrance [12]7E LLEG R Al Bt — DRI 7T, HhFERE S MEx
ek, RO S AR E AT BE ST -

BARL B, Qi VR gt A BE A IEAN R IR ZEFAL OB 2 1. SRR IO VR I ROk . X — i
FIREAY) Mednik [13]38 H 1 =FHBCARRAY: MIRIBAR (T2, BRI RUERAE) . AU AR (H
TR 2 A A AR fi S Y R AR AN e A PR B AR Gl R A RS AE — IR IR AED . W TTAR Y, R B
N, BEUoR —Le B R ARSI AR TGS ok, e “mPncAs” , A IESLIEnt B o] T “ izt
BRAEL”

B EEIRBE TS FIANTR], O B VR YR I S 22 R, IR — g€ (8], BAER i 7™
PEIERS, T DABRATI A N B R B Y A GG A% L, RANE TR AR R . T OB
R E TN, BA MBI, LTI, Bl SRR s AR A I il ) B3 T R VA
FLAE .

3. BliEt B LERRPEA

RTINS VEBYE, OB R T UM R R NBLETE BRI AT R, K
PR AR S VE B4R TR QG B YE, R T OIGETE B 4EM AR RFE I S, SRR Sl
HREAAGEENIN . =R TS R A BRI B AE T, I s T PR R 1 i )
ZERAR QNGB YE, DR NANEVESRE T A, DIAMR R BYE R KT ki, B a MR B 4Ed iz,

3.1. UARBHERMRS BYE RS E LS RN

MR Guilford [14]F08 ) =R, GIEVE B4R A HUS 4R & B4 gt—, Horh At B4k 4k
RIECHEL, WAFR AT RS, B0 2R R B LR, 52X R RE B,
RE BYE AR A R B R b A AR S AT VA L i, BR84S i ME— IO A IR T 52
HI TR R E SR o B R AR A% O AL, P DO B B DNt 5 bR s 8, bt R A Al
MRS 22 A5G Ve B AENHA B & PISA2021 GG VB 4E i ; A 28 8 i) o0 T 58 & 4R I,
el Mednick MIZCFEIPARMIN(RAT); A3 H 2700 9 4 A Al oR Ik, InARERAE 1Y Crp o2 Bk R
YEERD) -

1) B INAIAE R K 270l 56 (University of Southern California Testing, USC Testing)

Guilford [14]160% & 100 =HESE AR, Zwfhl th— 2 A OB AEDK, BRI AR Je I3 70 4540 A 1
PEREZJM(SON), I T-IPFEIEVE B4 . 12 EH Se B g e . ASE MR e i, B
TR I 56 PR 8 AL, 2 IR PP AR IRAC 0 T PR AEAR FE S B L B,
S2 (T JEE AN 5 SOBT RRE HEAT1E 20 T SO P4 R E ZLEIL PP B 4T 045 2, DI 5 32 1Pl 11 3
WLEEIR o A L, IR K 2 06 B B R X 0 2, B AR
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2) FE M= G 1 L 4E WU 56 (The Torrance Test of Creativity Thinking, TTCT)

FE 22 B G 1t R AR I 565 A2 3 FH e o Tz s e 4P T B, #& i Torrance /£ Guilford [ GE45
i S R BB AR ) B Bl b g T, 23 oA VI SR A R A, WO )R] Sy 45 4
B AEEATHE, WREITE. RIS MR E =T 4R BRI R BE IRy 30 4050, AE =
ANTH, WERGYE. MERE. KRR BRSNS B P AR 4ERE 15

TTCT S ENE RS, HLEAWHET, FEAriEm, £ 90 FAACLREE S 0.90 BLE[16].

3) PISA2021 )i M R4 7

PISA B3 P L 4E I PR QI M B 4E I 250 o N =N 2T 2B, MNZTH S BUs Ak g2,
BANZHAEEAFBE T XML, ZNPFsH “ ISR =4EE” RN, a4
CPEEONRIARYET L CPRAEQIEMEREY o VPRI CEEARYE Y SRR CRERIR T . “CFERIRT
AR L “RMEE R AR DS

B PE AT ENLAE B CIPE, KIS (8] 60 438 . MINTEN 2 FoRE & T R Bk M A4Em 5, w8
BiKZ 5HEEME, 1 E WA AR o m] DO A & 3R ICR K [17].

4) FEBAEI R (Remote Associates Test, RAT)

RAT #IFE T-0iE DA # S, BEME MARNEREIERE /1. RN RS F L= 2w
B B EE A (R AR A S IS0, T SRABATI AR B — AN AT DK = AN 380 B Bt SR 1) 98] 7 - RAT 7E 504
PR ZAE K] Spearman-Brown 15 405108 0.92 F1 0.91, XUt Z MG HAE RIFHEE. FR, MHEHE
WAE Y] RAT 47 50 1 2546 U AN X 73 R 18]

5) HrEEA GG e 4R AR (RS2 2007)

fE TTCT FIHARMGS F)3eml b, MRS 7 (P Gns B4eE L) , WIS ER L9 AN/
B XENROSE < RBEgEER” i “REBYEER” Wy REERYEEERSH “EEHE” . “id
HAR” . C“RIREMIMRRE Y . “BIUEEOURRE” . RSB 4Rk, s ARG tE. AR A
M= AT . REBGERERE “EMmpl” o “OFME” . “FHHF” M “EHRER”
HE, RBEZEME—ZNE, EXN1 0, ZHES. ZEEABIFIERE, WA REMH[19].

3.2. MEMGRIEY SIS B AERITE

T G P B AR R 5T WA DG, i DA AT D i I N A AR 5 Sk TP Aot e i ) €1 R 4 7K o
AR A B R VAL 77 AT B A it . BRI fR @ ER L ATE S E TR, 5
FHOM. BN Gl R A B I B AR AT VR AL, IR SRR I B B AR H AT ORI
Ry T ] NG B AT S RS B BN A R AE RIS AT R TR B IE M R . X —RE R
PPA A A i L A 0 L R R T 601 34 145 ) 5 R (The Creativity Assessment Packet, CAP).

BTN NFE Guilford 8 750N LAME, B RS B B #F R, %8 Guilford 1)
WNEL AR, SRRV NI, PP A AR R EAT N, 4 . ISP T . BRI 2w
H X B VP i OGP 4RSS . Al e AR BRI EY SR = R, RGP AR R
IFi) R A3 P RR AR R B R AR 45 6 BN AR . DN GO AR 9 B 18 B [ A

CAP MBI AT R A7 A N 30— BOPERVE IS B, R0 4R M5 R s G v 4RI e 5 61lid /)
A0 171 2 2 P P S R DG 15 B B AT TR A A B S5 A B [20]

3.3. P aiHE S e R Bl B4 LT
KRB AE N ALE QG WS iz B, B E TR 2 AE, b R SR A K
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AR B A RE S S5 A T EEVEYE? 7, TR A [a) R e AR R A R U ) T K SR AN, &
DIFAFEE21]0 K E G R 1) Amabile ZHR NN, B AT IIE & AT REA T4 —FF, HAAT,
R [E] — Uk ) & AT F —E S SR A B — 3N EE, X2 F K (consensus), 11— A KI61iE
T 5 S WAE FLAE BT BT B A& e, T DL D R EYE E S, MR QI R gk AT o
i, BT AP AME R GG M AR KT o 7 PP I AR, SR — T 2 B T R AR
—EUIFVE, A O IZ i B QE N, R MR BIE T . BEFUR I, ASE R — T8 Y Bl i
PEVEOY B A IR i — i [22] .

A A% B AR (Consensual Assessment Technique, CAT) & F& T PR & 1 N BEbRdE, T LLEAT Be5R 1K) 3
M, R, PP 2 R — B R T CAT BeARBIME K [23]. T H, CAT X177 m iR
PR RS AT, BARGNASSE . (HREERERNZET CAT FEKEL KT, FTURE S ZEIR
AT I

3.4, IS EEAIEN AT

T E AR E N SR AR & A — RIDA RIS SRS AMA R BiE 7y, Bk
B3 P 5 P SR b S AN AR I SR R R R AT T . BEE TR EHEARNIRE, ORI 2 1
FEFEAE B DL VPR AR TE FUi b 5 ont B3 P S R B [24] [25],  LABE S (04l Bl 0 o 1) R4 il 7
P2 1 B3 T AR M VP R AR AL R WA [ 26] [27]0 B RIS F I FEBOR IR 78 4w Bk g i E Rl R R C
BN O 08 W (R & 55 28] i PR 2 18 e 8 S BN AN ENBAT i FR (5 A B (A1 P 7 27 B
[29], ZrMrid FE Sl A Bh T 7R 1 B 4E T FE[30], S 78 5 0 IR TT “ G B ARATA 7 AR IR T “ 4
FRWA AR o

A BT o RO 1 s v JEL RN, B PISA2021 s v LAk T DL v+ 5L 3h A8 a1 77 =X, 402
ERRE . BRI B AT SS 3 Y, SREES 5 ek R AR O (A R 5 522 AR Rl R
[31]. HkAh, Shute F1 Rahimi 58 T —MEEE i3k BRNEE TR RE VAL B9 77, DLHLF I AR o
FRINPPRI A, B TH RS GIE KB R M E R AT 25 AR i R S 4 0 B3 1 4R [32] . K O BRVE AN IR
KA TR FRATTTT DAk H AR S AR IS R AR, O3 = 1 2R ISR T R 25, LA 1 155
FEHAE T R AE, BAPRERMEAIAS B s, BRSO TR 2 = 2 I B LA AR, I HL
W RE BRI AT 2RV ME R S

4. DB

AT R SIS AR RN PE DT 30, AT B AT AT 2 ZERAT DU = A5 R

1) MIFHESE H 241t

HIE 3 % )3 P RE 4 ) s SR R AR g8 B R BUBAEROTE, BT AN RS X T B v AR
A ANE, TV Py 7 G i 25 T 2 (4, Ry BRI AN S AR S5 SN S AR AR AE — 2, AN PR
Flge B4R AV, eI, RS EREAT IEA .

2) ML

WP A I PEAG . BRI 7 M PP =AY, BT S mT DUARYE B 5 75 RN S Bl 96 2% 1k
ATIERC. Horfr, TTCT. PISA2021 @i I 1 A5 AR A2 SR A DK AL A 70 4 i 2 A 0 B3 1P R 4 g
117 B AR AR G136 0 V1At B i ) 6134 0 1651 A S B A AT VA R U SR Rl 1 3, gl H e
BEHUN . K. W I R GG BT AT 014l CAT & K™ fh VR I 7%, i
REVPA Q3 BRI VPG BUIE TR B, TR P17 20 3 2 B 4 B — ZEBE A 1PAN e TSGR B 5 (R B

DOI: 10.12677/ass.2022.118483 3528 HEREERTE


https://doi.org/10.12677/ass.2022.118483

|

%Zﬂlﬁ

PR,

3) MHNEZ Tl

B GG M AR PP A R, IUVFE) N BB 215 2 otk . 53 Guilford [6]FF &1 “ RN JE4EF]
PR AR 9 K iE = IR AN B IR P 77 T, Torrance ZEMEIERE EIIN T “F= S ” MR, G FEm
RECIR R P 1A 7B AR 1) 7 R AT IR I AR A SRR 2 A3E R, PISA2021 B3 14 JE 4k
RN T “In AR AT R 24] .

BlEM BB AR R E S R RS B TR —DNEEEH R, 84 A0 0000 2 o A e
A E AT o AR B ENE VAR TE R R DR LA — R BN ORHE I B3 1 R AR PE AR A I
SR FARLG, TR A G I 1 BRI P 77 T R A A R, MRS, DR, FRATTRIIN g A1) i R
SEMVE TS . — 7 AT HER T 7T, ST VEAN . A AR B A S — TS AT T
WHEAR, TFRIE A E ARV, ST R 10 G038 Jp v . ks [ B s U T o [
oo BT A ESAE S SCHRIAE, P N PR R B EAAE R R ZE R [N, —epp
PR AR A e A8 I TR AF T 328 () 7 7 4 ST (G TTCT 8 A b i 28 To SRR 1Y), BLRE R
TAASH P EE S G B, o E AT W TR rp EAGR, AMCEE = vr TR E R,
EE VPR BRI R a0, FEHEAT ANASARR BT , 75 2255 i 2 v [ 22 A A5 & N SR A Ry
AiEo =MD TEL B F 3 58 22 () A & T B ] DA S A B4 R = s 7, e DL A T
B 5 A BN R B AR . RIS, 22 A0k i I FH ks AT DA 6] 3 A R 4 ) L A L A T EL A
i, RAERATINERFN A 580 A N 4 RE ) B3R
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