Advances in Social Sciences & FH£H{, 2021, 10(9), 2525-2529 Hans i
Published Online September 2021 in Hans. http://www.hanspub.org/journal/ass
https://doi.org/10.12677/ass.2021.109349

ETHRERANMKE S~ R BRI R R
58%

R, K &£, FEE

b E IS K AR R, b
HEMRIA R AR, b
Email: fuhaojie5678@163.com

WekE HiA: 202148 H19H; A HEM: 20214F9H11H; KA H#H: 20214F94 18H

R

PLIZBK A, ASCER T SRR MR, 24 T SeTHRE-S B R T X7 R
WER, Rl TETERBHAN BRI, ST T ZRERA T R EREMB AR, FEX %R

WeBE s T AESRECE TARHAT T HIHA o
XK ia

P, SRR, BB

Research and Thinking on Aerospace
Products Acceptance Model Based on
Process Confirmation

Haojie Ful, Hua Zhang?, Zhichao Li?2

!China Academy of Launch Vehicle Technology, Beijing
2Capital Aerospace Machinery Corporation, Beijing

Email: fuhaojie5678@163.com

Received: Aug. 19th, 2021; accepted: Sep. llth, 2021; published: Sep. 18"’, 2021

Abstract

Taking the launch vehicle as an example, in this paper, the current acceptance methods of aero-
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space products were expounded. The new requirements for products acceptance under the back-
ground of aerospace model development were analyzed. A product acceptance model based on
process confirmation was proposed. The process and content of product acceptance under this
mode were studied, and the related supporting work was clarified.

Keywords

Products Acceptance, Process Confirmation, Acceptance Model

Copyright © 2021 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

SR T AR AR 5548 U7 ST 55 7K 17 AT — B BE TAR M R GeA & AN, R IRIE™ dh 75 & B AR S5
e 7 ERE AR AR IR SN — R R AR IR i, AN S 907 SR ST L IO 220 AT
B, BHLE LA RS R UG b AR B SR AT AR S SR T AT, BRI OA T .
ISR ST AR R 7 i R R RE S DU DL5 BT AT SRR IO IA 2], RATURE S WM K A 2 —, EH
X i R AR, R DR AN i B B A A R A S ORI A (1 B it . AERLOR A S A £
Sk RTINS BIAL, 77 s BB AT, B BU™ H R R UK AR I B SR, AT AR S
Lo BB e iR, B S RO A IR VE B . AR T i S8 S A R A S ) B Ak
RL577 dl BAT SEPR IR L

2. RIS~ RIEBINRR
2.1. HET~EREBHER

W EIZ K ETEARWE FUBEAE 1994 A A FRiE YW136 Gk 5 a8 R 40 i i & o7
A ME) PR T P S IOR T RO R R TR B A G AR, X T )
77 i O B B G i o R BT ORAIE AR AT B VP H, R BTE VP H I A AS AT X ER ™ i ST AT
T, A2 b 5T VP R A 3 P R AT I A G

PUS B ETECE = i o], R AT P2 A SCR A LR 7 s F R (1) SRStk & BT 2 A i i
AT RG0SR R R i B UE £ A, 07 i@ 30 I 75 B & I SO pE . BERRE S, BOrII . g i%
R SR £ ™= W S SO BERE B, PR IR SO FEER A IR A o (2) P TS WO R 7R A AT T
) —k AT B3], YA LEBA R S AT R AN, AT R RSO BRI
BHTRERIA, JHRS RSB AR LIS B R . (3) WUCPPH BT, 7= 5 A2 7 L 4UE FF 7= i 46
WeoP e 2, HZLE A IR, VRIS O IR R S U A 1 . P I DR AR I 1 B
7No

22. BREELAHERTRERHFER

R SRR AR i DA S E R SR TP, 7
AT S SE AN BOREAT R B AR, A AR I R I B

SEHL A 5538 5 R 55 7K 7
BB A LEEL e, fEE

DOI: 10.12677/ass.2021.109349 2526 HEREERTE


https://doi.org/10.12677/ass.2021.109349
http://creativecommons.org/licenses/by/4.0/

A &%

BB LA, SR AL A L 55 R R 5 B TR RN, RE TS AE 7 b AL P S R, R A B
A ARG R, R IF A Ik, HASRAW I,

YU H = g T { Bl

Figure 1. Product acceptance flow chart
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Figure 2. Product acceptance process based on

process confirmation
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Figure 3. Schematic diagram of process confirmation, result confirmation and review confirmation
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