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Abstract

With the continuous introduction of national strategies such as the “The Belt and Road” and the
“double cycle”, new momentum has been injected into the “going global” of China’s books. The
rapid development of internet technology under the normalization of the epidemic has also
brought new challenges and opportunities to book trade. As a national key book publishing plan-
ning project during the 13th Five Year Plan period, the series of books Jiligu’s Exploration of the
Secrets of the South China Sea published by Shandong Fine Arts Publishing House were selected as
typical cases of the second “The Belt and Road” publishing cooperation, which is an important re-
sult of China’s theme publication “going global” in the new era. This article analyzes the specific
paths and strategies of overseas copyright export through the theory of innovation diffusion, ex-
plores new ways to tell Chinese stories well, and promotes Chinese culture in the international
field, with the aim of providing feasible suggestions for the innovation of copyright export paths
for Chinese theme books in the new era.
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