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Abstract

Microblogging and other online social media flourish, becoming an important channel for infor-
mation dissemination, so microblog marketing has become one of the most important promotion
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methods for many enterprises. In the virtual society of microblogging, there are many circles of
bloggers and fans, in which the consumption of marketing communication has also become a new
picture of social life. Based on the cyber ethnographic observation of the whole process of mar-
keting communication of microblogging mother and baby bloggers, the detailed dynamics of this
process are refined, and the status of marketing communication is elaborated from multiple pers-
pectives. The effect of marketing communication is put in the context of brands and bloggers, the
value of marketing communication is analysed from both on-site and off-site perspectives, and the
generalisation of marketing brought about by consumer culture is criticised, with a view to ratio-
nalising this picture in the future.
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